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The Effect of Privacy Concern on Customer Value Co-creation Behavior
in the Context of Online Travel Consumption:
Based on the Mediating Mechanism of Ego Depletion
HU Jing JIANG Zi-ming LIU Hai-meng

Abstract: Based on the perspective of ego depletion this paper took the online travel customers as the research object and
constructed a relationship integration model of privacy concern ego depletion value co—creation behavior ( knowledge con—
tribution behavior and customer citizenship behavior) and analyzed the structural equation model based on the 307 valid
questionnaire data by using Mplus7. O software. The results show that: privacy concern has a negative impact on knowledge
contribution behavior and customer citizenship behavior; privacy concern has a positive influence on ego depletion; ego de—
pletion has a negative effect on knowledge contribution behavior and customer citizenship behavior; ego depletion plays a
partial mediating role between privacy concern and knowledge contribution behavior and between privacy concern and cus—
tomer citizenship behavior. Therefore it provides some practical enlightenment for service—oriented enterprises to avoid the
ego depletion of online customers due to privacy concern and to reduce the negative impact of the ego depletion on online
customer value co—creation behavior.

Keywords: privacy concern; customer value co—creation behavior; ego depletion; online tourism
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Diachronic Research of Common Words
in Southeast Asia Chinese
DIAO Yan-bin

Abstract: This paper focuses on the diachronic development of common words in Southeast Asia Chinese from the perspec—
tives of the lexical form meaning and usage. Through the comparison of the three stages ( which is defined chronologically
the early stage from 1919 to 1945 the mid stage from 1945 to 1980 and the late stage from 1980 to present) the common
Chinese words have indeed changed greatly and are rich in historical connotations which are worthy of in—depth investiga—
tion and comprehensive summary.

Keywords: Southeast Asia Chinese; common words; diachronic research



